© Politova A.A., 2025

MEZKKYJIBTYPHAA KOMMYHUKALUA
N COINOCTABUTEJIBHOE U3YYEHUE
A3BIKOB

www.volsu.ru

DOI: https://doi.org/10.15688/jvolsu2.2025.1.3

UDC 81°25:070 Submitted: 21.05.2024
LBC 81.18 Accepted: 25.11.2024

TRANSLATION OF PERIODICAL TITLES
AS A REFLECTION OF THE CURRENT DYNAMICS
IN TRANSLATION STRATEGIES'

Anastasia A. Politova

Soochow University, Suzhou, China

Abstract. The article explores translation as a means of communication and a tool for shaping the transmitting
linguistic culture’s narrative in the receiving linguaculture. The subject of the study is communicative, or translation,
strategies aimed at transmitting the content expressed with the source language into culturally another linguistic
system, retaining cultural and linguistic distinction. The study focuses on Russian and Chinese translations of
periodical titles. Additionally, translations of periodical titles between Chinese and five European languages,
namely English, French, German, Spanish, and Polish, are chosen as the supplemented material to ensure validity
of research outcomes. The analysis revealed that non-mediated translation, i.e., bypassing intermediary languages,
is the dominant principle in the translation of Chinese periodical titles used by Russian newspapers. Russian editions
of China-governed newspapers have adopted it since the second half of 2022. The comparison of the translation
strategies between Chinese and European languages manifested serious divergence: the periodical titles are translated
into Chinese through the Cooperation Principle, or domestication, while the translations from Chinese into English,
French, German, Spanish, and Polish tend toward the Non-Cooperation Principle, or foreignization; owning to it
Chinese periodical titles preserve their linguistic identity when being rendered in other languages. The paper argues
that the discovered tendencies stem, firstly, from the language policies of the countries that use the researched
languages as their official languages; secondly, from the openness of languages to phonetic borrowings, which
affects the semantic transparency of periodical titles in translation; thirdly, from the construction of a stable Chinese
media narrative in other languages’ environment.
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MEXKYJIBTYPHASA KOMMYHUKAIIUA

Annoranusi. CtaTbs NOCBSIIEHA U3YUYCHHIO MEPEBOJIa KaK CPEACTBA KOMMYHUKAIIMK M (DOPMUPOBAHUS B
IPUHUMAIOIIEH JIMHIBOKYJIBTYPE HappaTuBa IEpeAarollel JIMHIBOKYIBTYphL. [Ipeamerom ucciienoBanus craiu
KOMMYHUKATHBHbIC, WM IIEPEBONAUYECKUE, CTPATErUH, HAIIPABICHHbIC HA Iepelady COIACPKaHUs, BBIPAKECHHOIO
CpPEIICTBaMH OJIHOTO 5I3bIKa, B JIMHIBOKYJBTYPHYIO CUCTEMY JIPYTOro MPH COXPAaHEHHH CaAMOOBITHOCTH MUCXOJHOM
KYJIBTYpBI U s13bIka. OOBEKTOM UCCIICA0BaHUS U30paHbl HA3BAHUS TIEPHOJMUYCCKUX M3[aHUH U MX IEPEBOABI C K-
TalCKOTO SI3bIKa Ha PYCCKUI M C PyCCKOTO Ha KUTaWCKUid. [[Jis MOBBIIIEHUSI TOCTOBEPHOCTHU PE3YIBTATOB PaOOTHI
IIPUBJICUECHBI IIEPEBO/IbI HA3BAHUYN NIEPUOJUYECKUX U3AHUN MEXK Ly KUTAHCKUM U JPYTUMU €BPOIEHCKUMU A3bIKAMU
(aHDIMICKMM, (paHIy3CKMM, HEMEIIKHM, UCIIAHCKUM M TIOJILCKMM). YCTaHOBJICHO, YTO HPU MEpPEeBOJICc HA3BAHUM
nepuoAnYecKux u3nanuil Kuras ¢ KUTalckoro s3bIka Ha pyCCKUIl B pOCCUHCKUX Ta3eTax B Ka9eCTBE JJOMUHHUPYIO-
LIEr0 PEryJIsipHO UCIOJb3YETCs IPUHIUII HETIOCPEACTBEHHOIO IIEPEBO/A, B PYCCKOS3bIUHBIX BEPCUSAX KUTAWCKUX
ra3er NMPHHIUII TIepeBoaa 0e3 MCIOIb30BaHMUS SI3bIKA-II0CPEAHNKA MTPOSIBUICS CO BTOPOil nmosnoBuHbI 2022 roza.
B pesynbrarte conocTaBieHus CTpaTeruii nepeBoja ¢ KUTaliCKOro Ha €BPONECKUE S3bIKU U C €BPONEHCKUX SI3bIKOB
Ha KUTACKUH BbIACIEHB] 3HAUUTENbHbIE pacXoxkaeHus. [Ipu nepesone Ha3BaHUM €BPONEHCKUX NEPUOAUUYECKUX
U3aHUN Ha KMTANCKUI sI3BIK HAOMIOMAETCsl MCIONB30BAHNE MPUHIIMIIA COTPYAHUYECTBA, M CTPATeruu J0Me-
cTUKalMu. B mepeBose KUTaliCKUX Ha3BaHWI Ha €BPONEWCKUE SI3bIKM OTMedaeTcsi (POPMUPOBAHUE TEH/ACHIIMHU K
UCIIOJIb30BAHHUIO IIPUHIIUITA OTKa3a OT COTPYAHUYECTBA, UIIM CTPAaTeruu (POPEHU3AILINH, YTO TO3BOJISICT COXPAHUTD B
HIEPEBOIE SI3BIKOBYIO MJICHTHYHOCTD Ha3BaHUN KUTAMCKUX MIEPUOIMUECKIX U3IAHUH. Y TBEpIKIaeTcs, 4To cretudrka
BBIOOpA MEPEBOTYECKUX CTpaTeruii 00yCIIoBIeHa, BO-IIEPBbIX, SI3bIKOBOM MOJIMTUKON CTpaH, I/ie PACCMOTPEHHbIC
SI3bIKM UMEIOT CTaTyC roCy/IapCTBEHHBIX, BO-BTOPBIX, OTKPBITOCTBIO SI3bIKOB K (DOHETHYECKHM 3aMMCTBOBaHHSM,
BJIMSIIOLICH HA CTENICHb CEMaHTHYECKOU IIPO3PAaYHOCTU HA3BaHUI IEPUOINYECCKUX U31aHUH B IEPEBOJE, B-TPETHUX,
MOCTPOEHUEM YCTOWYMBOIr0 MeAUMHHOTO HappaTuBa KuTas Ha s13pIKax Ipyrux CTpaH.

Ki1roueBble cj10Ba: Ha3BaHHUE MEPHOANIECKOTO N3JaHNs, KOMMYHHKATUBHAS CTpaTerus, NepeBo/l, CTpaTerus
nepeBo/ia, JOMECTHKAIHs, POpeHHU3AIHSL.
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cTpareruii nepesona // Bectnuk Bonrorpaackoro rocymapcrsenHoro yHuBepcurera. Cepust 2, SI3piko3HaHME. —
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Introduction

Communication is a complex and multifaceted
process that can act simultaneously as a process
of interaction between individuals, as a process of
exchanging opinions, and as a process of people’s
mutual influence, empathy, and understanding.
Communication within one culture and between
different cultures differs in that, in cross-cultural
interaction, there is a need to integrate into
another culture and to be understood. At the same
time, there is an intense desire for local cultural
resistance or even domination via “the soft power
strategy” [Wu You, 2017, pp. 463-464]. In other
words, this domination is the demonstration of
power indirectly, softly, through either words, or
discourse. Within cross-cultural communication,
this domination is effectuated through translation
[Sun Yifeng, 2012; Xu Jun, 2012].

In recent years, translation has become an
arena for the preservation of cultural identities
and a crucial facet of cultural soft power.
Discussions around translation as a cross-
cultural communication tool are mainly centered
on the incorporation of cultural ideologies,
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the introduction of cultural lacunae, and the
preservation of culture purity [Wu You, 2017;
Zhang Yao, 2010; Su Xin, 2005; Jin Jinghong,
Zhang Yanxin, 2007; Fan Liangyu, 2012].
However, studies on translation of proper nouns
primarily focus on translation methods, cultural
and linguistic identity preservation of the source
language in translation, and the translation of
artistic proper nouns [Fedorov, 2002; Ermolovich,
2001; Newmark, 1981]. Translation of proper
names is rarely viewed through the lens of soft
power or discourse power. Discourse and soft
powers form a succession relation in which
the latter is the ancestor and the former is a
descendant. Denisov believes discourse power has
amore explicit purpose and is designed to change
the external environment and the institutional
framework in the rising nation-state operates
[Denisov, 2020].

Discourse power has become more frequent
in Chinese narrative. Though cultural soft power
dominated Chinese policies for many years,
the concept of discourse power is not novel to
China. The first time it appeared on the Chinese
agenda in 2006 at the plenary meeting of the
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8™ National Committee of China Federation of
Literary and Art Circles in the speech of a
member of the Politburo Standing Committee
of the Central Committee of the Communist
Party of China Li Changchun [Zhang Zhizhou,
2020]. Li Changchun emphasized the necessity
of implementing a policy of going out and
spreading Chinese culture around the world
“to strengthen ties between international art
and literary circles, to fight for international
discourse power and defend national interests”
[Li Changchun, 2006]. In 2012, Li Changchun
presented an improved theoretical frame of
international discourse power and raised questions
on building Chinese international academic
discourse power ([ 5% R iFHEF) and
upgrading Chinese international discourse power
to the level of discourse system (1EiE/A R)
construction [Zhang Zhizhou, 2012, p. 15].

The Chairman of PRC Xi Jinping first
used the term discourse power in 2013 when he
emphasized that strong discourse power could
assist in improving cultural soft power [Xi
Jinping, 2013]. After the XX CPC Congress in
October 2022, discourse power became the core
of long-term goals. Xi Jinping called to strengthen
“international discourse power” or “China’s
voice in international affairs” ([EFRi%iERL) in
order to “commensurate it with our (i.e., China)
composite national strength and international
status” [Xi Jinping, 2022]. In other words, the
discourse power is aimed at China’s position or
China’s voice in the international arena and its
economic power.

The process of discourse power entering
the Chinese narrative and the country’s national
goals demonstrates that, at first, discourse power
was proposed as a tool to improve cultural soft
power and later became the main focus of further
policies, i.e., replaced cultural soft power and
inherited its achievements. Zhao Kejin [2016]
believes that the potential accumulated in the
past years through the realization of cultural
soft power nowadays can be transformed into
the growth of discourse power, yet this growth
requires concentrated efforts by the state.

Atthe same time, discourse power and cultural
soft power are intertwined. Earlier in 2009, at the
VI Congress of Translators Association of China
Tang Jiaxuan, the former foreign minister of China,
stressed the importance of translation for the increase
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of the country’s soft power [Wu You, 2017]. Later,
the task of better representation of Chinese culture
and cultural exchange was given to the discourse
power. “We will accelerate the development of
China’s discourse and narrative systems, better tell
China’s stories, make China’s voice heard, present
a China that is credible, appealing, and respectable,”
“deepen exchanges and mutual learning with other
civilizations, and better present Chinese culture to
the world” [Xi Jinping, 2022]. In other words, the
Chinese government sees discourse power as an
essential tool to reconstruct the image of the Chinese
civilization in Western language space and spread
Chinese culture abroad using “narrative.”

As akind of embodiment of knowledge and
discourse, translation can particularly prove the
power relationship between the source society and
the target society. “When two cultures contact,
the influence of the ‘superior’ or ‘authoritative’
culture on the ‘inferior’ or ‘subordinate’ one is
more obvious than vice versa” [Su Xin, 2005,
p. 398]. The same seems applicable to language
dominance as well. Foucault’s [1971; 1978]
theoretical framework allows us to critically
analyze the translation of periodical titles as a
field of power struggles, cultural negotiations, and
discursive constructions. Similarly, the translation
strategies or communicative strategies — the
connection between the two will be elaborated
later — represented in the translation of periodical
titles reveal the traces of discourse power.

Translation of proper nouns within the
frame of discourse power theory is a novel
study, particularly from the perspective of
communicative strategies. This is partly due
to the prevailing view that proper nouns —
whether personal names, geographical names,
titles of periodicals, institutions, firms, or
other names — are considered “untranslatable”
and are to be transcribed [Newmark, 1981,
pp. 70-83]. However, variations in translation
strategies across language pairs allow us to
argue that different communicative strategies
shape translation as an act of communication.
This paper views translation as a form of cross-
cultural communication that, along with oral or
written discourse, employs components that form
a communicative strategy — represented in this
context by translation strategies. In this context,
the translation of context-free but country-bound
periodical titles may also reflect the interaction
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format between countries, the discourse power of
a source language, and the geopolitical strength
or weakness of the country where that language
holds official status.

Therefore, the paper presents a unique
study on the communicative, i.e., translation,
strategies employed by mass media of China,
Russia and several other countries in translating
periodical titles between Chinese and English,
French, German, Spanish, Russian, and
Polish. First, the paper analyzes the format of
communication, i.e., the presence or absence of
a mediator, between Russia and China as well
as between other countries. Second, assuming
that the pragmatic goal of communication in the
translation of periodical titles is to ensure that
titles are semantically transparent and culturally
specific to the counterpart, the paper centers
on translation strategies that are interpreted as
cooperative and non-cooperative communicative
strategies. Namely, when semantic transparency
is maintained, the communicative strategy
is classified as cooperative; when the source
language identity is preserved at the expense
of semantic transparency, the communicative
strategy is classified as non-cooperative [Issers,
2008, p. 70]. To achieve the set goals, the paper
starts with an analysis of the communicative
strategies used in the translation of Chinese
periodical titles into Russian, then contrasts them
with the strategies applied in translations from
Russian into Chinese, and correlates the findings
with the translation of Chinese periodical titles into
other languages and vice versa. The results reveal
the communication format and communicative
strategies employed in translating the periodical
titles. Additionally, the representation of discourse
power in the translation of periodical titles
is explored. This research aims at offering a
fresh perspective on the role of translation in
cross-cultural communication and its impact on
discourse power.

Methods and material

The system of communicative decisions, that
translation is a part of, is called communicative
strategy. Russian academicians have proposed
several definitions of the concept of communicative
strategy. M.L. Makarov’s definition of
communicative strategy is limited to the level of
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linguistic means, that it is the speaker’s chain of
decisions, the choice of certain communicative
actions and linguistic means, the realization of
a set of goals in the process of communication
[Makarov, 2003, pp. 137-138]. In other words,
Makarov’s definition includes only verbal means
of communication, excluding non-verbal ones,
which the Dutch linguist T.A. van Dijk ascribes
to the paralinguistic level, various gestures, facial
expressions, body postures, and physical contact
between interlocutors [Dijk, 2000, pp. 31-35].

Russian linguist O.S. Issers, who
develops T.A. van Dijk’s approach, argues that
communicative strategy should be understood
as a set of speech actions aimed at achieving the
communicative goal, which involves planning
the process of speech communication depending
on the specific conditions of communication
and personalities of communicators, as well as
the implementation of the communicative plan
[Issers, 2008, p. 54]. Therefore, Issers understands
speech strategy not simply as a general strategy as
a whole but also as the choice of tactics, means,
and techniques of communication in accordance
with the purpose of communication, and believes
that strategy and tactics are in genus and species
relation [Issers, 2008, p. 110].

V.B. Kashkin, G.A. Kopnina, and
O.L. Mikhaleva also support the idea that both
linguistic and non-linguistic elements should be
considered in the definition of communicative
strategy. Mikhaleva defines communicative
strategy as an optimal plan for realization of
communicative intentions, which takes into
account subjective and objective conditions and
factors in which the communicative act takes
place and which determine the internal and
external text structure and the use of specific
language means [Mikhaleva, 2009, p. 45].
In translation, the format of communication and
the choice of communicative strategies depend on
the communicators’ intentions and the objective
conditions of their interaction.

So, how could these communication
strategies be linked with the representation
of periodical titles in different languages?
The above-mentioned strategies are observed and
effortlessly implemented into interactions with
a specific topic. However, the author believes
that the representation of periodical titles in
the languages of their counterparts reflects
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the communicative strategies and tactics of
communication chosen by the two countries. In
other words, translating periodical titles is a form
of indirect communication conducted through
translation that shows communicative strategies
through translation strategies. These strategies
serve distinct functions: domestication, or,
according to Isser’s classification, the Cooperation
Principle, adapts the source language to the target
linguaculture by ensuring semantical transparency
of titles, while foreignization, or the Non-
Cooperative Principle, preserves the linguistic
identity of the source language within the target
language [Issers, 2008, p. 70].

Besides, translation as a form of cross-
cultural communication employs a set of
components that form the communicative strategy.
B.R. Muravleva believes that the participants
of the communication process manage to
effectively carry out communication due to the
systemic functioning of the main components
of communicative strategy, which include: a
particular pragmatic and communicative goal;
the conditions of achieving communicative
situation; the means of achieving the goal; the
plan of expression and the plan of content;
the result of the realization of communicative
activity (subsequent speech and non-speech
activity of the object of influence) [Muravleva,
2021, p. 102]. The current paper examines the
conditions that shape the communicative situation
or format of communication, influenced by the
historical background of countries and the means
of achieving the goal or the specific translation
strategies used for rendering periodical titles.

The research material comprises the titles
of Chinese, Russian, English, French, German,
Spanish, and Polish periodicals selected based
on the popularity in their respective countries and
the familiarity of another country’s audience with
them. Periodicals completely unknown in any of
the languages examined in the current study were
excluded.

Results and discussion

Academics recognize and contend that
translation could serve as a tool to oppose political
power [Lefevere, 1992; Lefevere (ed.), 1992;
Venuti, 1995; 2000; Venuti (ed.), 1992]. In the
age of globalization, translation plays a vital role
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in cross-cultural communication. Via translation,
nation-states transmit their values, ideology, and
sometimes language. In other words, interpersonal
and international exchanges stimulate cultural and
linguistic interaction. “If linguistic considerations
enter into conflict with considerations of an
ideological and/or poetological nature, the
latter tends to win out” [Lefevere, 1992, p. 39].
Therefore, “translations are made under a number
of constraints of which language is arguably the
least important” [Lefevere (ed.), 1992, p. xiv].
That is one of the reasons for ideologically
driven translations to appear in line with literal
translations existing in a particular language or
other languages.

“Translating is always ideological because
it releases a domestic reminder, an inscription
of values, beliefs, and representation linked to
historical moments and social positions” [ Venuti,
2000, p. 485]. Translation, as Toury [1980, p. 17]
calls it, is “communication in translated messages”
and is submissive to and constructed by the power
to some degree. Translation strategies are chosen
in accordance with the countries’ current ideology,
culture, convention, and goals. “Translation is
an activity always manipulated and controlled
by power and discourse” [Lu Jun, 2002, p. 108].
Therefore, translation strategies may reveal both
the communication format between the countries
and tendencies to language dominance. These
two components of communicative strategies in
the translation of Chinese and Russian periodical
titles are elaborated in the following sections.
The study focuses on the translation-communicative
tendencies in the translation of periodical titles
from and to Chinese, with Russian as the primary
contrastive language due to the strengthening of
cooperation between Russian and China in recent
years. Additionally, English, German, French,
Spanish, and Polish are included to illustrate a
broader tendency in the linguistic choices in the
translation of periodical titles from and to Chinese.

Communication format:
mediators in periodical titles translation

Communicative formats include immediate
and mediated forms of interaction that are partially
determined by history.

Russia and China, compared to other
countries, have a long history of relations,
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which dates back to the first, albeit unofficial,
Russian expedition to China in 1618, though
private interactions were recorded as early
as the 13" century. During the Ming dynasty,
relations between the countries were interrupted
and resumed during the Great Geographical
Discoveries, when many countries tried to find
new routes to the East [Datsyshen, 2004, pp. 24-
27]. The relations that began during the “contact
zone of two civilizations” period continue to
this day and have more than four centuries of
history [Myasnikov, 1996]. Due to historical
events, uneven economic development, different
understandings of the format of relations by the
parties, and different value orientations, Russian-
Chinese relations have been repeatedly broken and
restored. Nevertheless, the last period of relations,
which began in the 1990s, is characterized as a
period of equal, strategic, and long-term relations
in the political, trade, economic, military, and
strategic, as well as in the cultural and educational
spheres.

Humanitarian cooperation contributes
to the rapprochement of nations and educates
the younger generations in the spirit of good-
neighborly friendship. In the Years of Russia
and China (2006, 2007), the Russian and
Chinese Languages (2009, 2010), Tourism (2012,
2013), Youth Exchange (2014, 2015), Russian
and Chinese mass media and its exchange
(2016, 2017), Interregional Cooperation (2018,
2019), Scientific, technological and innovative
cooperation (2020), Physical culture and sport
(2022, 2023), Cultures (2024, 2025) and other
events organized by the authorities of the two
countries at various levels, the residents of Russia
and China have had the opportunities to enrich
mutual understanding and explore the cultures.
The effectiveness of humanitarian interaction is
evidenced by the increasing numbers of people
planning to learn and learning Chinese and
Russian [Liu Limin, 2017; Liu Wenjia, 2022].

The deepening of humanitarian cooperation
between Russia and China and the growing interest
of people in each other’s languages and cultures
are the persuasive indicators of the rapprochement
of nations. Personal communication between
the heads of two states and business partners
is carried out mainly through interpreters who
speak Chinese and Russian at a professional level.
In other words, non-mediated communication
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is conducted instead of a mediated interaction
through intermediary languages, as it was at the
first stages of interaction between Russia and
China when countries encountered difficulty in
reading correspondence [Datsyshen, 2004, p. 27].
Besides, history has served as a clear example
that misunderstandings and disagreements arise
in trilateral or mediated interactions. For example,
the text of the Treaty of Nerchinsk (1689), written
in three languages — Russian, Manchurian, and
Latin — differed in each language, which created
misunderstandings between the parties, given the
loss of the original Russian copy of the treaty.
Similar issues are observed when translation is
performed through an intermediary language
in modern times. Stylistic losses, distortion of
Chinese realities, and errors in the transcription
of Chinese titles in the Russian language are
among the common mistakes [Rodionov, 2019,
p. 413]. Therefore, regardless of the sphere of
political negotiations, business communication,
scientific interaction, translation of literature,
and interaction between peoples at the level
of mass media, immediate or non-mediated
interaction allows Russian and Chinese speakers
to understand with less distortion.

In the past few years, Russia and China have
been actively forging cooperation and bolstering
their partnership, a shift that is being facilitated
through non-mediated rather than mediated
communication. Following the changes in the
form of interaction, communication strategies in
translation strategies are shifting or to be adopted
subsequently, as interaction through intermediary
languages has been proven to be less effective than
non-mediated communication.

Considering the historical background of
Russia-China relations where communication
was primarily mediated, nowadays, despite
more developed cooperation in various spheres,
translations of periodical titles into Russian
reveal that mediated communication is still
widely used (see Table 1). However, the non-
mediated communication strategy is observed to
be the primary choice for Russian newspapers
when mentioning Chinese mass media. Russian
newspaper /zvestia has been mentioning Chinese
newspaper (FERIFHR) by its transcription
earlier since 2008, i.e., Xyanuvyto wubao *, whereas
Chinese newspaper CGTN in its Russian edition
used to mention it as /7706ar matimc in 2021
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and early 2022; later non-mediated transcription
from Chinese to Russian is observed as a
primary method of translation. (' [E H%) is
presented similarly in the news of China Internet
Information Center (China.org), i.e., before June
2022, there were usages of Yaiina detinu — the
transcription from English China Daily — whereas
from the second half of 2022 until now, non-
mediated transcription is used. Such a tendency
demonstrates the unification of translation
methods and, to a certain degree, the strengthening
of discourse power and the construction of
Chinese narrative in other languages.

Table 1 shows that the translation of Chinese
periodical titles into Russian is steadily striving for
the non-mediated form of communication. This
trend has had a long history for Russia-governed
newspapers, whereas China-governed newspapers
show this tendency more explicitly starting from
the second half of 2022. Similarly, Russia-China
communication through periodical titles, i.e.,
the translation of Russian periodical titles in Chinese,
demonstrates consistency in the use of non-
mediated interaction, for example, Apeymenmol u
paxmer | (PS5 FHL)  (lit. Arguments
and Facts), Uzeecmusa /| (JH 2D (lit. News
newspaper), Poccutickas 2azema | % Wik )
(lit. Russia newspaper), Ilpasoa /| { FFEHR )
(lit. Truth newspaper), Mockoeckuii
komcomoney |  HHRLILFH B 514Kk )
(lit. Moscow Communist-Youth-League-Member
newspaper), Koumepcanm | {7 )
(lit. Commercial newspaper), and others. Chinese

mass media directly without a mediating language
and semantically translates the titles of Russian
periodicals, making the titles semantically
transparent and understandable for local readers.

The tendency for non-mediated semantic
translation is also observed in the translation of
English, French, German, Spanish, and Polish
periodical titles into Chinese. However, for
lesser-known Russian periodicals, an English
transliteration of the source title is provided due
to the difficulty of reading the Cyrillic alphabet.
In translation from Chinese into French, German,
Spanish, and Polish, French and Spanish tend to
favour non-mediated translation by either providing
a semantic translation of a Chinese periodical title
or presenting it in pinyin; German and Polish, in
contrast, use both non-mediated and mediated
translations, e.g., (FERETHRKY  / (Germ.)
Staatszeitung | Zeitung Huangiu Shibao or Zeitung
Global Times, (Pol.) gazeta Huangiu Shibao or
(dziennik) Global Times (see Table 2). The reason
for such a choice is to be elucidated through a
deeper study of international relations and historical
translation practices.

Communicative strategies in translation:
representing discourse power
in periodical titles translation

Scholars investigating speech communication
mechanisms assert that interaction is typically
governed by the Cooperation Principle, where
interlocutors accommodate each other. However,

Table 1. Communication format in the translation of Chinese periodicals into Russian

— (T EFER) /rasera China Youth
Daily

Mediated Non-Mediated
— (FHEHRDY / Yaina oeiinu/ osiinu | — CNERHIR)  /razera Konvmuns acubao;
(China Daily); — (REREFHRD  / Xyanvyio wubao,
;infe}sﬁi* W)/ Tnobar maine (Global — CHrtEst)  /Mndopmarmonnoe arentctso (MA / Arent-
ctBO) Cunvxya;
&(i}fhﬁiﬁfﬁ); / CHHBXYVA Hosocmu | _ S MBI/ Dvanuxcoy xcubao,
_ (FETESTEIRY  / Tabnonn Southern |~ CrREHrEALY  / Cryocba nosocmeii Kumas,
Metropolis Daily; — CBBHRY  / Iyanmun scubao;

CHREFHEWRD  / Yncyneo yunnans 6ao;
CHratil)  / razera Baiysun scubao;

— (K PHIRY  /rasera [[sunysu scubao | exeqHeBHAS
razera JKonomuxa
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Issers argues that the concept strategy, borrowed
from military arts by pragmatics, prioritizes
victory over cooperation. As a result, she
distinguishes two principles: the Non-Cooperation
Principle, which involves prioritizing the interests
of the speaker over those of the listener, and the
Cooperation Principle, which is based on mutual
accommodation [Issers, 2008, pp. 69-70].

In the context of periodical titles translation,
the Cooperation Principle can be understood as an
approach that aims to reveal the semantic content
of the original name while, if possible, preserving
its phonetic similarity. On the other hand, the
Non-Cooperation Principle leads to translations
that prioritize conveying the pronunciation of
a periodical title without revealing its semantic
content, resulting in semantically opaque
translations. Aixela [Aixela, 1996, p. 55] suggests
that the exporting system holds a position of
hegemony over the importing one, manifesting
the discourse power of the non-cooperating side.
In essence, the Non-Cooperation Principle or
foreignization reflects a desire to demonstrate the
discourse power of the source country through
language, while the Cooperation Principle or
domestication emphasizes equality between
parties and adopts periodical titles in the target
language based on its word-building methods
rather than borrowing phonetic translations from
the source language.

Table 2 demonstrates two Principles at
work. Chinese periodical titles are semantically

transparent when translated into English, French,
German, and Spanish through the Cooperation
Principle, though with a tendency toward the Non-
Cooperation Principle. In contrast, translations
into Russian and Polish predominantly adhere to
the Non-Cooperation Principle. This practice is
primarily connected with the history of translation
because for such newspapersas { AICHHRD
CSHPE) . Aestdik) . OtBIHRD
the translations were produced earlier in the
second half of the 20" century and were motivated
by the translation strategies of the time, namely
the desire for cultural dominance was not as strong
as nowadays; therefore, the translations were
primarily semantic. This trend is still reflected
in the translation into English, French, German,
and in a smaller number into Spanish due to the
existence of newspapers’ official ‘foreign’ pages
and the widespread semantic translations of
Chinese periodicals into other languages. Newly
introduced periodicals adopt the Non-Cooperation
Principle or foreignization, leading to phonetic
translations even in English, e.g., (tt5HR) /
Shijie Ribao 3, (#FwiH) / Hainan Ribao *.
Table 2 shows that despite the
authoritativeness of the translation, there is a
transfer from English translation to Chinese pinyin
in non-English speaking countries that demonstrates
the rise of Chinese discourse power through the
translation of periodical titles. For example, in
the representation of (B HR) in German
mass media, it is possible to trace the use of

Table 2. Translation strategies of Chinese periodical titles in the press of different countries

No. Chinese Language Occurred translations
1 (NSRS English | People’s Daily, Renmin Ribao
[rénmin ribao] French Quotidien du Peuple
German | Volkszeitung, Zeitung Renmin Ribao® , Volkszeitung Renmin ribao
(Volkszeitung Renmin Ribao °),
Spanish | (el) Diario del Pueblo, Renmin Ribao (2017, 2023), rotativo / diario /

periddico Renmin Ribao (2010), diario oficial Renmin Ribao (2011)

Polish (dziennik) Renmin Ribao’

Russian

razera Konomuno JKubao

2| (R E AL English

China News Service

[zhonggud xtnwénshe] | French

I’agence de presse China News Service

German

China News Service®

Spanish

Servicio de Noticias de China

Polish Zhongguo Xinwenshe

Russian

WHdopMamoHHOE areHTCTBO Yorcyreo cunvesnvun °, Cryorcoa
Hosocmeti Kumas
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End of Table 2
No. Chinese Language Occurred translations
3| CERBRIHRD English | Global Times
[huangiu shibao] French Le Global Times, Huanqgiu Shibao
German | Staatszeitung / Zeitung Huangiu Shibao, Zeitung Global Times,
Global Times
Spanish | (periddico chino) Huangiu Shibao
Polish dziennik / gazeta Huangiu Shibao, (dziennik) Global Times, Global
Timesa
Russian | Tabnoun Global Times, razera [ioban maiimc, (KUTaicKas ra3era)
Xyanvyro wubao
4 | (ASHFE) English China Today
[jnri zhonggud] French quotidien d’Etat China Daily, la Chine au présent
German | China Heute
Spanish China Hoy (name of the official website of China Today)
Polish Usage not found '°
Russian | Usage not found !!
5 CErtett) English | Xinhua News Agency
[xinhuashe] French Agence de presse (officielle) Xinhua/ Chine Nouvelle
German | (staatlichen chinesische) Nachrichtenagentur Xinhua, Xinhua
Spanish | la agencia de noticias (China) Xinhua, la agencia Xinhua
Polish (agencja prasowa / panstwowej agencji informacyjnej) Xinhua
Russian | (arertcTBO) Cunbvxya
6 | CEHHBEHRD English | Guangming Daily, Guangming Ribao
[guangming ribao] French le Guangmin Ribao, quotidien (d’Etat) Guangming Daily, le
(quotidien / chinois) Guangming Ribao (2020), Quotidien de la
clarté (Guangming Ribao) (2023)
German | Zeitung / Parteizeitung Guangming Daily (2023), (Zeitung /
Tageszeitung) Guangming Ribao (2021, 2024)
Spanish | el Diario Guangming, el periddico / diario Guangming Daily,
Guangming, Guangming Ribao (2023), periddico Guangming Ribao
(Diario de Guangming)
Polish dziennik Guangming Ribao / Guangming Daily
Russian (razera) [ yanmun scubao
7 CTHHRDY English | Guangzhou Daily
[gudngzhdu ribao] French le Guangzhou Ribao (Quotidien de Canton)
German | (Zeitung / Tageszeitung) Guangzhou Ribao
Spanish | periddico Guangzhou Ribao, el diario Guangzhou Ribao, el diario
local Guangzhou Ribao (2011)
Polish (dziennik) Guangzhou Ribao, (gazeta) Guangzhou Daily
Russian | razera [ yanuoicoy sicubao

Chinese transcription back to 1991 and 2000
in Taz and Spiegel. However, between the first
time and 2020, the English name prevailed for a
period of time, and recently, the use of Chinese
pinyin has become more frequent. Therefore, it is

possible to argue that foreignization or translation
through the Non-Cooperation Principle is a new
tendency in the Chinese-foreign translation of
periodical titles, whereas the translation of other
countries’ periodical titles into Chinese reveals
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the consistency of domestication or the use of the
Cooperation Principle.

First of all, in most cases, periodical
titles are semantically translated, and English
transcription is added in cases of low recognition.
Secondly, Spanish and Polish periodicals are
more often presented under their original names,
which can be attributed to their rare citation
of periodicals and limited presence in Chinese
news discourse. However, well-known Spanish
and Polish newspapers have their set Chinese
translations, e.g., El Pais | VAP E4 (E X)) ,
Gazeta Wyborcza | P =% 2 HIR) |, Fakt /
W% (ZsZdR) |, and, in rare cases, when the
periodical titles are acronyms, a transcription method
is applied, e.g., ABC/ FUHEAF (Fi] DIZEHK) , with
an indication of the appellative constituent, i.e.,
# / paper, “which characterize the purpose
and structures of the institution, thus facilitating
communication even if one does not know much
about the institutions itself” [Meyer, 2008, p. 107].

Another example of a foreignized
translation in Chinese is E/ Diario Vasco,
a Spanish morning daily newspaper founded
in 1934. Around 2017, it was mentioned as
PUEEF 4k (ELDIARIOVASCO) / Spanish
mass media EL DIARIO VASCO; in 2019, the
translation appeared before the original title, i.e.,
g, & HE ¥ v El Diario Vasco / Spanish
mass media, Daily Basques E/ Diario Vasco;
however, until nowadays it is mainly referred to
as P9l EI Diario Vasco / Spanish mass media
El Diario Vasco or directly by name when the
country affiliation is understood from the context
(VaPEA (PTidk) 4251 El Diario Vasco
IRIESR . / Spanish Diario AS says quoting
El Diario Vasco...). This example supports the
idea of a connection between the novelty of a
periodical in Chinese news discourse and the
respective translation method. In other words, the
Cooperation Principle or domestication is applied
when a periodical is known to the readers, and the
Non-Cooperation Principle or foreignization is
when it is new to Chinese readers.

Table 3 provides further evidence of the
systematic approach to translation of periodical
titles to Chinese. It shows that common names,
such as ‘newspaper,” ‘daily’ or ‘evening paper,’
in periodical titles are translated rather than
transcribed, e.g. Handelsblatt/ (i5iR) , Gazeta
Wyborcza | (iE45H¥R) etc., or added in the
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target language translation, e.g. M3zsecmus /

CHEM) , Der Spiegel /| (WERET) |
The Sun /| (XKFH#) , Ouest-France /

GEZPHVEERDY |, El Pais /| (EZEIR)
Fakt | (Z5Z3R) , etc. This demonstrates that
translations are not arbitrary but based on the
structural characteristics of periodical titles, and
different translation methods are applied to proper
and general names. A similar systematic approach
is observed in the translation of Chinese periodical
titles, which, like other types of proper names, “have
aclearly identified structure and consist of a classifier
and a proper component,” into English [Politova,
2022, p. 86]. In French, German, Spanish, and Polish,
Chinese mass media names are mainly presented
either in English translation or in transcription of a
whole name from Chinese with the addition of an
appellative in the target languages, likewise is in
Russian with the difference that media names are
mainly fully transcribed in Cyrillic letters.

The examples demonstrate that despite the
proposed by Newmark '? rule that periodicals as
proper names should always be transcribed, in
practice, their translation varies across different
language types. Proper names of periodicals are
typically semantically translated into Chinese
with an exception when a name is an acronym.
In contrast, the translation of Chinese periodicals
into other languages varies — some are translated,
while the majority are transcribed or transliterated.

Overall, the analysis revealed that countries
strive to establish non-mediated cooperation;
however, in Romance languages, the translation
of periodical titles still tends towards mediated
communication, with titles of periodicals appearing
in English rather than being translated or transcribed
into a local language. The slavic language Polish,
which uses the Latin alphabet, sometimes also
mentions Chinese periodicals in their English
translation, while Russian shows the tendency
to transcribe the whole word, i.e., a proper name
of a periodical together with its common name,
into Russian, adding a common name in Russian
before, e.g., | B/ razera Iyanusncoy acu-
oao. Therefore, from the linguistic perspective,
the translations of Chinese periodical titles
into other languages demonstrate the tendency
of foreignization or language dominance, i.e.,
through the Non-Cooperation Principle of
communication in translation Chinese discourse
power is implemented, manifesting its superiority.
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Table 3. Translation of periodical titles into Chinese

No. | Country Title of a periodical in the Chinese translation
source language

1 | Russia Apeymenmot u ghaxmuot ¥ 5 )
Hszeecmus CIH B
Ilpasoa (@-®LETY)
Mocxosckuii komcomoney (ZEHTRHELTE ] o)
Komcomonvckas npaeda (IHHRIEHR)  (Komsomolskaya Pravda)
Kommepcanm Crak AR
Beoomocmu CAHDY  (Vedomosti)
Kpacnas 3ee30a CAEWY or B EHMA Krasnaya Zvezda (LLAE)

2 | Germany | Der Spiegel COHBERE T
Deutsche Presse-Agentur | 834,  full name 7 [E 87 8] 41
Zeit online TEE (4RBE) (ARTEZ)  (Zeit Online)
Handelsblatt (EE AR/ EmE R
Tagesspiegel TEE (REHEEIRD) (Tagesspiegel)
Abendzeitung Miinchen 5 Je AR
Berliner Morgenpost iE NS IE
Siiddeutsche Zeitung (PR AR

3 | English- | Reuters HIE A

speakipg Daily Mirror ChrH B0
countries Iy o Sun CRBH#R Y

The Telegraph GE (REH AR /e E A CH D
The Washington Post (EETITECP)
Los Angeles Times CBEAZHILI $)
The Wall Street Journal CHERBTHRD

4 | French Ouest-France €32 22 7 P A )
Le Figaro GEED  (BymZHR)
Libération EHE R
Le Monde EHE (R
L’Equipe EECCBEE) (B

5 | Spain El Pais FEYEA (KD
ABC VEHESF (R DLEAR )
El Diario Vasco Pl El Diario Vasco, & H B v El Diario Vasco (2019)
El Mundo PEYEF Ik EL MUNDO ( (HH5HR) )
Diari de Tarragona PUHEA AR (Diari de Tarragona)

6 | Poland Gazeta Wyborcza Wt R HRD

Fakt

Pt (FSERD)

Przeglad Sportowy

WL BEAR Przeglad Sportowy

Dziennik Gazeta Prawna

W = WAK Dziennik gazeta prawna

Rzeczpospolita

B AL (Rzeczpospolita)
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However, this is not solely due to the
policies or tendencies of an exporting country;
translation practices are also dictated by the
importing country. Taking Chinese as an example,
we observe overall consistency in the translation
of foreign periodical titles. This consistency is
due, firstly, to the efforts of the Chinese language
under the support of the government initiatives for
language clearance, and, secondly, to the nature
of the character based Chinese language, which
makes phonetic borrowings difficult to pronounce
by Chinese native speakers.

Regarding the strive for language clearance,
in April 2010, with the article “Say No to
Indiscriminate Borrowing of Foreign Words!”
( {(HMRIEMEH, A17! ) ) in People’s Daily
Chinese government took actions to “preserve
the Chinese language’s purity” by ordering “a
national ban on the use of borrowed foreign words
in mass media” [Wu You, 2017, pp. 470-471]. The
protection of languages is what every big country
is concerned about nowadays. The Cooperation
Principle in non-mediated communication in
translation allows both parties to accommodate
each other’s culture and language peculiarities
while preserving linguistic identity through
phonetic translation when the periodical title
is less transparent or requires longer phrases
in the target language. Such communication
requires “shifting the translation strategy from
direct borrowing to literal translation could be
interpreted as an effort of cultural reconstruction”
[Wu You, 2017, p. 470].

Therefore, the translation of Chinese
periodical titles into other languages and
periodical titles of other languages into Chinese
reflects the demonstration of China’s discourse
power, whereas the Chinese language still follows
the route of maintaining its language purity.
Other languages demonstrate greater openness
to borrowings and wider acceptance of phonetic
translations of periodical titles.

Conclusion

As a written form of interaction, translation
is a powerful tool for conveying ideology
and promoting cultures. It utilizes a set of
communicative strategies that enable a country to
incorporate into another’s linguistic and culture
system while preserving its cultural, political,
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and linguistic identities. An analysis of periodical
title translations reveals the communicative
relationships between different countries and
translation strategies illuminate the approaches to
organizing cross-cultural communication.

In the translation of periodical titles, Russia
and China adhere to non-mediated translation,
aligning with the deepening of non-mediated
collaboration between the two countries and the
construction of the Chinese narrative in other
languages. However, Russia has followed this
approach from the outset, while China has adopted
it since the second half of 2022. The tendency to
non-mediated translation is also observed among
French, German, Spanish, and Polish.

Along with non-mediated translation,
translation strategies, i.e., means of written
communication, contribute to the level of
recognition as well as the visibility of the
semantics of periodical titles in a target language.
The analysis shows that periodical titles are now
translated into Chinese through the Cooperation
Principles, i.e., domestication, except for
toponyms and acronyms inside periodical
titles that are primarily transcribed. In contrast,
translations from Chinese into other languages
tend toward the Non-Cooperation Principle,
i.e., foreignization, with Russian and Polish
consistently adhering to this approach, whereas
English, French, German, and Spanish previously
exhibited variability in translation strategies but have
demonstrated the tendency to the Non-Cooperation
principle in recent years as well.

The Non-Cooperation Principle exhibits
the Chinese discourse power and preserves
the linguistic identity of Chinese periodical
titles. On the other hand, it affects the semantic
transparency of Chinese periodicals for speakers
of other languages, impacts the purity of the
respective languages, and, in comparison to
the translation of periodical titles into Chinese,
reflects the dominance of the Chinese language
in the periodicals interaction.

NOTES

' The article is an intermediary result of the
research project titled “Study on translation strategies
of Chinese toponyms into Russian as a part of the
project of strengthening the influence of the Chinese
culture” (QN2022014003L) sponsored by the
Ministry of Science and Technology of the People’s
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Republic of China and is supported by the Jiangsu
Province Outstanding Postdoctoral Fellow program
(L7548 s=lkid L J51HKI)), People’s Republic of China.

2 Transcription is presented as in the source.

3 Thai senior official warns against baseless
criticism of Sinovac vaccine. 08.09.2021. URL: http://
www.china.org.cn/world/Off the Wire/2021-09/08/
content 77738942 .htm

* Feature: Regular citizens warm each other amid
virus chill. 24.02.2020. URL: http://www.china.org.cn/
china/Off the Wire/2020-02/24/content 75739644.htm

5 Renmin Ribao: China soll angebotsorientierte
Reform weiter umsetzen. 26.12.2018. URL: http://
german.china.org.cn/txt/2018-12/26/content
74315272.htm

6 Putin iiber China: Haben “gemeinsame Ziele”.
20.02.2023. URL: https://www.zdf.de/nachrichten/
politik/putin-xi-treffen-ukraine-krieg-russland-
china-100.html

7 Three translations, i.e. Renmin Ribao | Zenmin
zypao | Dziennik Ludowy, are presented at Polska
Agencja Prasowa website, Poland’s national news
agency, producing and distributing political, economic,
social, and cultural news.

8 No German edition, only in English.

9 Cu 1[3MHBIIUH HANPaBUI MO3PABUTEIBHOC
nucbMo B anpec MA «UKyHro CHHBBIHBIII MO CITy-
yato 70-netus co AHS ero ocHoBaHus. 23.09.2022.
URL: https://russian.news.cn/20220923/f1c56f5aal2
b4f93b78a97c4caa825bd/c.html

19 The usage of this press has not been found in
Polish news narrative. Meanwhile, in Poland, there is
alocal scientific journal China Today (usually referred
to as czasopismo / kwartalnik Chiny Dzisiaj), which is
dedicated to religious issues in China.

1 This periodical is rarely cited in Russian news,
still it is possible to find an introduction to this Chinese
magazine on the Russian Internet. However, the search
is complicated due to the number of personal channels
named China Today, which are nongovernmental and
cover tourism of China.

12 This rule is mainly followed between Latin
and Cyrillic alphabet languages, whereas different
strategies are used for other types of languages.
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